Glenwood Springs Chamber & Visit Glenwood Springs
2025 Annual Report
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Tobe a /Z1¥1\Y%]¥ for sustainable business growth
and develop ment.

Tobe a Z1cu9c9x of leaders and influencers to
get things done.

Tobea /ZJ!'bulrc for a strong and thriving
community.
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Over 7,500 chambers of commerce across the U.S. serve local communities, each with unigue needs.

Glenwood Springs Chamber of Commerce was founded on April 14, 1919.

Incorporated as Glenwood Springs Chamber Resort Association (GSCRA) in 1988 through a merger with the City’s Tourism Commission,
Central Reservations and the Chamber.

The GSCRA is an independent 501c6 nonprofit organization, serving as both a chamber of commerce and the City’s contracted

destination marketing and management organization (DMMO) operating as Visit Glenwood Springs (VGS).

In 2017, the Glenwood Springs Chamber Foundation (501c3) was created to support the GSCRA’s mission and programs.


















e Integrate emerging trends like Al YL

e Create cross promotional
opportunities for nonprofits and
businesses

e Enhance resources for startups  ~ "~V JBYZfYZ5Y
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e New “Morning Brew' series covered hot topics such as social
mediqa, cyber security, customer service and more.
e Hosted Al in Action seminar providing practical tips and
applications for businesses.
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e Business After Hours throughout the year featured nonprofit
partners including Habitat for Humanity, Ascendigo and The
Buddy Program.
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e Confinue to update our online business resource center.
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Expanded Business Advocacy Advisory Board for broader
Industry representation.

Launched real-time bill tracking on our website and provided
more regular updates to members.

Joined successful coalitions with other chambers. Example -
HB25-1286, which would have imposed costly temperature
regulations on employers.

Mobilized members to support SB25-033, protecting
iIndependent liquor stores and craft producers, and amplifying
the voice of small businesses and small communities in
Colorado.



Preserving & Enhancing Community

Unite the community through signature events like
Grand Holiday and Strawberry Days while supporting

local events year-round.

2025 Highlights

e Hosted the 128th Annual Strawberry Days Festival,

celebrating our history and community spirit.

e Marked Glenwood Springs’ 140th anniversary at
Strawberry Days and in the 2025-26 Official Insider’s
Guide.

e Promoted community events throughout the year
through various channels.

e Grand Holiday was refreshed and expanded, resulting
In great attendance, local business exposure and

community celebration.






Operational Excellence Highlights (Ongoing)
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Financial Sustainability Governance & Leadership Communication & Engagement
We remain committed to strong We contfinue to uphold best practices Ongoing efforts include
exploring new revenue streams and staff fraining.

, , , the Chamber’s story, boost
developing a sustainable funding

strategy for Strawberry Days. engagement, enhance

glenwoodchamber.com, expand
our digital reach, and develop a
rebrand campaign.
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e Operate Visit Glenwood Springs and the Visitor Center as the
city’'s contracted destination marketing and management
organization.

e Manage marketing and responsible promaotion for the
Glenwood Springs area to benefit the local economy ,
enhance residents’ quality of life, and protect natural
resources.

e This work will be done consistent with the 2025 marketing plan
and budget.

e Provide visitor information and business referrals through the
Visitor Center, the community’s front door.

e |mplementation of the Destination Management & Strategic
Marketing Plan adopted by the City’s Tourism Management
Board and Glenwood City Council in November 2024 .
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e Consistently promote walkable/bikeable/car-free
Itineraries including Rocky Mountaineer
e The city's new Ride Glenwood on-demand shuttle
service has been highlighted in blog posts, the official
GS travel guide, local businesses, and at a CTO media
reception in Denver.
e |aunched Glenwood Springs walkable social media
campaign.
e Walking video with parody song to the tune of “These
Boots were Made for Walkin.”
hitps://www.youtube.com/waich?v=0PG52xEhRKA



https://www.youtube.com/watch?v=oPG52xEhRKA



https://wheeltheworld.com/accessible-travel/usa/colorado/glenwood-springs
https://blog.wheeltheworld.com/accessible-guide-glenwood-springs-colorado/
https://visitglenwood.com/blog/2025/06/everyone-is-welcome-in-glenwood-springs/
https://visitglenwood.com/blog/2025/06/everyone-is-welcome-in-glenwood-springs/
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e \VGS has purchased CoStar hotel occupancy data and Visa

Destination Spend data.

e Mission2Market has been contracted to analyze and report
to the TMB on these and other tourism trends every other

month.

e The city has created a very useful Tourism Dashboard that

lives on on the city website cogs.us


https://app.powerbigov.us/view?r=eyJrIjoiOWIyMzZiMWEtZWFiYS00YTNjLWIxNmYtMTJiMWRhMjkzMDZiIiwidCI6IjU5MTFkYzY0LWU3MWQtNDZiMi05ZjdhLTc1NWFhYThhYjAxMiJ9&pageName=fb3160705cd38a7a0bb3







